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E-commerce and its economic advantages and requirements for its development in
the countries of the Gulf Cooperation Council
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Science, Sultan Qaboos University, Sultanate of Oman

Abstract:

The study aims to shed light on electronic commerce, its importance and
economic advantages, as well as the requirements for its development in the

countries of the Gulf Cooperation Council

The expansion of the e-commerce market and the speed of its development and
ease has led to consumer demand for it, which must focus and study this
phenomenon for its ease of development, as well as to increase the means of
safety in it to exploit it to achieve economic gains and develop dealing with it
and establish laws governing it to increase consumer confidence in the Gulf
Cooperation Council countries in it. There is no doubt that there are many
challenges when practicing e-commerce, such as financial, marketing, customs
and legal challenges that need to support the relevant government agencies,
especially with regard to information security, electronic payment methods, and

others.

Key words: electronic commerce, economic benefits, consumer.
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